






Amadeus has chosen the mysterious 
stone �gures, known individually as an 
Inukshuk (in-ook-shook), for this year�s 
Amadeus Online Connect event theme. 
These natural stone monuments are found 
throughout British Columbia, a beautiful 
symbol used by the Inuit to represent 
friendship and to show �you are on the 
right path.�

An Inukshuk functions much the way 
online travel companies do, serving as 
a navigational aid, guiding travelers in 
the right direction. And like online travel 
companies, a familiar Inukshuk is a 
welcome sight to travelers entering a 
challenging landscape. Many hands are 
necessary to build these magni�cent stone 
sculptures. Thus, an Inukshuk, symbolizes 
the perseverance of the human spirit, 
demonstrating that by working together 
we can create great things. 

The stones of an Inukshuk are secured 
through balance. Remove even one stone, 
and the integrity of the entire structure 
is compromised. The same holds true 
concerning our partnership with you. Here 
at Amadeus Online Connect, we support, 
and are supported by one another. We 
are all part of a team, each possessing 
individual skills, yet uni�ed by our 
common goals. The sculptural forms are 
the result of cooperation, and they teach 
us that as impressive as one individual�s 
e�orts may be, our true strength lies in 
our collaboration and unity. An Inukshuk 
represents our ability to succeed with 
others, where we would fail alone. 

Together, we are part of a greater whole. 
Together, we can do great things. Together, 
let�s shape the future of travel!

Lessons from an Inukshuk

True leadership is guiding 
each other to success.

— Billl Owens
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Tim Urban
Writer/Illustrator of Wait But Why
Since Tim Urban started writing the long-form, stick-�gure-
illustrated blog Wait But Why in 2013, he has become one of 
the internet�s most popular writers. Tim has since produced 
dozens of articles on a wide range of topics, from why we 
procrastinate and why arti�cial intelligence is scary to why 
we haven�t seen any signs of aliens. His articles have been 
regularly republished on sites like Quartz, The Washington 
Post, The Atlantic, Time, Business Insider, and Gizmodo.

Today, Wait But Why receives more than 1.5 million 
unique visitors per month on average, with some 
month�s visitors topping 10 million, and the blog has 
more than 380,000 email subscribers. 

Tim�s work has garnered high-pro�le fans such as 
authors Sam Harris and Susan Cain, Twitter co-
founder Evan Williams, TED curator Chris Anderson 
and Tesla CEO Elon Musk. 

As Urban has taken o� as a writer, requests for 
him to speak have steadily increased. He has given 
talks at companies, universities and conferences 

including Facebook, Chartbeat, MIT, Brown, E�ective 
Altruism in Mountain View, Social Media Week in New 

York, and Sweden�s Øredev and the 2016 TED Conference 
in Vancouver.
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